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ABSTRACT 

The purpose of this research is to examine the social movement conducted by MAFINDO against hoaxes in 2019. 

The research uses a case study design with data collected from documentation and interviews. Miles and 

Huberman’s theory and techniques were used to analyze data through reduction, presentation, and verification. 

The results showed that the social movement by MAFINDO against hoaxes is voluntary. It is conducted online 

and offline with the spirit of cooperation, humanity, and care to change the community. The 2019 anti-hoaxes 

social movement was comprehensively conducted to fight hoaxes using a multipronged approach that involves 6 

elements, including fact-checking, networking, advocacy, research, building/tools apps, and education. This 

manifested the da’wah role for Muslims and preachers towards the spread of hoaxes by information filtering. The 

movement is carried out with tabayyun, fostering critical thinking. 

Keywords: Social movement, anti-hoaxes, and MAFINDO. 

 

INTRODUCTION 

According to Kompas and The Jakarta Post, Indonesia has the third-largest democratic system 

worldwide after India and the United States. However, the country is significantly affected by 

the spread of fake news, a disease that threatens its democratic system (Wani et al., 2021). The 

report from “We Are Social Hoot Suite Digital Indonesia 2019” showed that Indonesia is the 

fifth country to use the internet for up to 8 hours 36 minutes/day through different devices 

(Boididou et al., 2018). 

The APJII survey (Association of Indonesian Internet Service Users) reported that internet 

users increased in 2017 and 2018 by 10.2% to 17.17 million people. This is around 54.68% of 

the country’s total population of 262 million people. Based on gender, 51.43% of internet users 

are male, while the rest are female (Nurhayati-Wolff, 2021). Research conducted by 

DailySocial.id in collaboration with Jakpat Mobile Survey Platform stated that 44% of 

Indonesians do not detected hoaxes but have a strong desire to share unverified information 

immediately (Mangku et al., 2021). 

According to the Ministry of Communications and Informatics, 800,000 sites in Indonesia had 

indications of spreading false information, including gambling and pornography. On 

Wednesday, 6 March 2019, the Ministry of Communications and Informatics stated that 771 

hoaxes were identified from August 2018 to February 2019. There was a significant increase 

in the number of hoax content from January to February 2019. The AIS Team verified a total 

of 175 hoax contents. The number of hoaxes increased to 1,224 by March 2019 (Hidayat et al., 

2021). 
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The Ministry of Communications and Informatics data shows that the number of hoaxes was 

25 in August 2018. However, it increased to 27, 33, 53, 63, and 75 in September, October, 

November, and December 2018 (D. Susilo et al., 2021). There was also a dramatic increase to 

175, 353, and 453 in January, February, and March 2019, respectively (Nurlatifah, 2019). 

The MAFINDO R&D media release showed that the number of hoaxes was 997 in 2018. In 

2019 false content was the most widely circulated type of hoaxes in the community, reaching 

1221. This means there was a significant increase between these two years (Veno et al., 2021). 

According to the Telematics Society, 92.40% of fake news in 2017 spread through Facebook, 

Twitter, and Instagram, followed by the chat applications, such as WhatsApp, Line, and 

Telegram with 62.80% and websites 34.90% (Yasendalika et al., 2020). The MASTEL survey 

“2019 National Hoaxes Outbreak” stated that although there was a decrease from 2017, the 

spread of hoaxes was also high through social media by 87.50 %, chat applications 67.00%, 

websites 28.20%, and print media 6.40% (Kuntarto et al., 2021). 

In 2018 the Daily Social research on 2032 internet users in Indonesia showed that 81.25%, 

56.55%, 29.48%, and 39.97% of respondents received hoaxes via Facebook, WhatsApp, 

Instagram, and Telegram, respectively. Although there some hoaxes still exist on Twitter, their 

number is less than 30% (Flintham et al., 2018). According to the National Leadership 

Conference on Media Education report, literacy is involved when people accept fake news but 

perceive them to be true (Aufderheide, 2019). This means literacy is essential to communicate 

and determine the truthfulness of messages (Aufderheide & Firestone, 1993). Sharing 

messages without making comparisons with mainstream media may lead to conflicts (Allcott 

& Gentzkow, 2017). 

Fake news includes writings in the form of news or opinions, data, photos, and images. It is 

widely circulated through social networking systems, including Facebook, Twitter, Instagram, 

YouTube, and social platforms, such as WhatsApp, Line, and BBM. Fake news is essentially 

a purposefully false story or account that is presented to be true. The featured stories often 

contain deliberately misleading information with prominent political agendas (Silverman, 

2015). 

According to one survey, each age category has almost the same tendency to spread hoaxes. 

This means that both young and old have the same level of the tendency to spread false 

information. Demographic and educational factors that influence a person’s tendency to spread 

hoaxes are the amount of spending on internet fees. The higher the level of a person internet 

spending, the greater the tendency to spread hoaxes (Ferdiawan et al., 2019). 

The Association of Indonesian Internet Service Users shows that 88.24% of people with 

graduate/postgraduate education levels use the internet. This number beats the internet 

penetration of people with other education levels, including undergraduate at 79.23%, senior 

high school and equivalent 70.54%, elementary school 25.1%, and not in school 5.45%. 

Therefore, the internet has penetrated all community levels, including those who have not yet 

attended school (Zhu, 2021). 
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The level of higher education does not affect the ability to recognize hoaxes (Jannana et al., 

2021). In May 2019, the Special Criminal Investigation Directorate of the West Java Police 

arrested a lecturer suspected of spreading hate speech about people power on Facebook using 

an account named Solatun Daulah Sayuti (SDS). The post stated that “The price of people’s 

lives if people power cannot be avoided is that one person shot by the police should be paid by 

the police being killed using a kitchen knife, machete, crowbar, car wheel wrench, and a splash 

of fiery paint thinner (Lynch, 2016). 

This series of events shows a condition where facts and opinions are mixed, meaning that 

Indonesians are entering the post-truth era of the world community. The spread of hoaxes is a 

social phenomenon that cannot be avoided. Everyone claims to be the most correct, making 

facts unacceptable and distort hatred (Hatta, 2020). 

Hoaxes are serious threats because their spread has metamorphosed into a business 

environment. Some people aim to get financial benefits through the chaos. The post-modern 

era of communication technology is a new subculture of users interacting virtually. Therefore, 

there is a need for critical literacy to receive information and avoid being trapped in the 

polarization of hoaxes (Kusuma, 2020). 

Through the Ministry of Communications and Informatics, the government stated that law 

enforcement (Indonesian police) and the community need to work together to create concepts 

that anticipate commotion on social media to damage freedom of democratic expression. The 

government’s focus on “upstream” that carries out cybercrime of spreading hoaxes blocks and 

restricts the fight against hoaxes (Sofyani & Oktavianti, 2021). Although the fight against 

hoaxes is the government’s responsibility, active participation from the community is needed. 

This condition creates initiatives to minimize the spread of hoaxes. Therefore, there is a need 

for a social movement that contributes actively to overcoming hoaxes, such as the Indonesian 

Anti-Defamation Society (MAFINDO). This organization creates awareness regarding the 

dangers of hoaxes and invites the community to be educated and be literate (Sitepu et al., 2021). 

The social movement carried out by MAFINDO strengthens the role and position expected of 

a locality in the movement. According to Sidney Tarrow, the locality of a social movement 

develops with its own characteristics (Barkan et al., 1999). 

Due to the spread of hoaxes, MAFINDO invites the entire community to be very careful with 

the information received. It creates awareness regarding the dangers of hoaxes to help limit 

their spread. The presence of this organization was also appreciated by the former Minister of 

Communications and Informatics, Rudiantara. According to the minister, it was originally an 

online organization that aims to combat false information on the internet and is now penetrating 

the real world. Furthermore, it has an application that helps users to verify news articles and 

report hoaxes (Goodwin et al., 2003). 

MAFINDO cooperates with several parties, including the Google News Initiative, Training of 

Trainers (TOT) activities, and training activities targeting journalists, the general community, 

in collaboration with Internews, First Draft News, and Storyful, Siberkreasi, Indonesian Police, 

Health Service, IFES, and all organizations engaged in literacy education (Brown et al., 2020). 
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The circulation of hoaxes cannot be stopped because once the news is clarified, another hoax 

appears. Therefore, this research examines an organization that promotes anti-hoaxes, 

specifically a social movement by MAFINDO. 

Problems and Goals 

Based on the background described previously, the problem in this study is how to examine 

the social movement conducted by MAFINDO against hoaxes in 2019. Research goals is to 

describe anti-hoaxes social movement of the Indonesian anti-defamation society. 

Research Methodology 

This was qualitative research conducted through case studies (Hammersley, 1996). The data 

was collected using various techniques, including documentation and interviews (Busarow, 

2016). The data analysis techniques used Miles and Huberman’s theory, including data 

reduction, data presentation, and verification (Khosla, 2021). 

 

RESULT AND DISCUSSION 

History of MAFINDO (Indonesian Anti-Defamation Society) 

MAFINDO (Indonesian Anti-Defamation Society) is a social organization that aims to 

socialize the dangers of hoaxes and create immunity against hoaxes in Indonesian society. This 

organization started as a Facebook Forum called FAFHH (Anti-Slander, Incitement, and 

Hoaxes Forum). The forum was created by Harry Sufehmi in 2015 as a response to the 

emergence of slander, incitement, hoaxes, and hate speech on social media. Since its inception, 

it has pioneered anti-hoaxes, such as crowdsourced hoax busting, literacy education to the 

public, CekFakta.com, and public campaigns to raise awareness about hoaxes and their dangers 

(Kerr, 2007). Since the community members acknowledge the need for the forum, they are 

united in MAFINDO, chaired by Septiadji Eko Nugroho. This organization actively fights 

against hoaxes by conducting various activities, such as workshops and outreach on the 

importance of using social media to fight against hoaxes (Septiadi et al., 2020). 

According to the legal document No. 1 dated 19 November 2016, the Decree of the Association 

Establishment Number AHU-0078919.AH.01.07, MAFINDO was established on 1 December 

2016. It was officially formed by Harry Sufehmi, Judith Lubis, Catharina Widyasrini, Aribowo 

Sasmito, Eko Juniarto, Faisal Aditya, and Septiadji Eko Nugroho (Abdullah et al., 2019). On 

8 January 2017, this organization made a breakthrough and declared the “Anti-Hoaxes 

Community Charter” in six cities, including Jakarta, Semarang, Surabaya, Solo, Wonosobo, 

and Bandung. The movement was supported by regional leaders. For instance, the Governor 

of Central Java took the initiative to be part of its declaration in Semarang. Ridwan Kamil also 

signed the Anti-Hoaxes Charter in Bandung. In Jakarta, the declaration was also attended by 

the former Minister of Communications and Informatics Rudiantara and the national-level 

officials and celebrities (Fitrya Primadhany et al., 2020). 

MAFINDO has several principles: community, volunteerism, independence, neutrality, 

brotherhood, humanity, and universality. Regarding community as the first principle, the Turn 
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Back Hoaxes Movement is a community-based organization consisting of individuals who 

support each other to achieve the vision and goals set. In the spirit of volunteerism, MAFINDO 

facilitates movements based on volunteerism and discourages self-interest (Mushtaq & 

Benraghda, 2018).  

To retain its independence, the organization has no political affiliation or dependence on any 

institution. Regarding neutrality, this organization is not involved in political, racial, religious, 

or ideological conflicts. In the principle of humanity, MAFINDO was formed based on the 

desire to use social media positively and resolve and minimize conflicts caused by slander, 

provocation, and hoaxes. Furthermore, it upholds respect for humanity, peacefully coexist, and 

supports the sustainability of human kind (Marques et al., 2022). 

MAFINDO promotes volunteers to build understanding, friendship, cooperation, and peace 

with other human beings in the spirit of brotherhood. Regarding the principle of universality, 

this movement is present all over the world through the internet. Every volunteer has the same 

status and rights, and responsibilities. During the 3 years of launching, it has earned the trust 

of various stakeholders. As a community-based organization, the number of volunteers joining 

it continues to increase and spread across 18 Indonesian cities, including Ambon, Bandung, 

Bogor, Depok, Jakarta, Jombang, Kendari, Magelang, Makassar, Mojokerto, Pontianak, 

Purworejo, Semarang, Solo, Surabaya, Wonosobo, and Yogyakarta. As of 2018, this 

organization had been audited by an independent auditor. 

Inoculation: Anti-Hoaxes Vaccine 

A communication channel is a critical element in disseminating the authenticity of the 

information. Horlad Laswell assembled the basic components of communication in 1948. 

Laswell’s model became a source of inspiration for the development and scientific study of 

subsequent communication. Since information can spread quickly through a channel, social 

media platforms can spread hoax messages (Herrera-Peco et al., 2021). Because social media 

channels often contain massive and excessive hoaxes daily, the immunity of human reason is 

weakened. This means it is easy to believe in fake news on their communication channels. 

William J. McGuire introduced inoculation in the 1960s. It was based on the Yale group’s 

findings of persuasion messages that present two sides of an argument in opposing beliefs 

(McGuire, 2013). Since the inoculation theory is a strategy to protect attitudes, changes do not 

occur. According to this theory, the ability to resist persuasion is determined by the individual’s 

capability to add arguments against personal beliefs. This ability depends on two factors, 

including motivation and practice. The inoculation is applied within the framework of 

developing an anti-hoaxes strategy. This framework is currently used as the basis for 

formulating an anti-hoaxes strategy to eradicate hoaxes (Jumrana et al., 2019). During 

communication, many people are persuaded by the bigot mentality to become homo narrans. 

Therefore, they are easily influenced by hate viruses, ignore different arguments, do not verify 

the source of information, and rarely compare the information amongst themselves (Pfau & 

Burgoon, 1988). 
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The role of “vaccine” injectors is indispensable and should begin with educational institutions, 

mass organizations, and religious organizations. This should be followed by mass media 

institutions, which are expected to contribute to strengthening sound arguments against 

citizens. Furthermore, the way public figures behave and speak plays a critical role in the 

inoculation of communication (Compton & Craig, 2019). Figure 1 shows how hoaxes attack 

humans and the status of the fight.  

  

 

Figure. 1: Hoaxes should be resisted 

The anti-virus scheme on the hoax buster is the actor and the spearhead of the anti-hoax 

movement during the ‘anti-virus’ stage. In this case, law enforcement is the instrument. Hoax 

buster is an anti-virus that is expected to paralyze the virus and stop its spread (Morse, 2004). 

However, this requires sanctions for perpetrators to cause a deterrent effect. Electronic 

Information and Transaction Law (UU ITE) articles 28 paragraphs 1 and 2 and 45 can be used 

as a legal basis by the authorities. In the vaccine scheme, literacy is a vaccine attempted through 

the literacy movement. The right literacy to deal with hoaxes involves everything in terms of 

conception and practice. 

Anti-Hoaxes Social Movement in MAFINDO 

Social movements crave changes in the quality of people’s lives for the better to create joint 

participation in collective life. Social movements exist as a result of disappointment with the 

government and the ruling/authoritarian elite (Nelson & Taneja, 2018). This disappointment 

has become a social movement that contains people committed to change to collective life for 

the better without intervention from any party (Carlson, 2020). This can be seen in the 

movement carried out by MAFINDO to fight against massive hoaxes. The background of the 

existence of this organization stems from the large number of people believing in hoaxes and 

cannot distinguish the information mixed with opinions. The situation is increasingly troubling, 

with the mainstream media also spreading hoaxes.  

“Our advantage is more in the long term. We educate the community about hoaxes and their 

dangers, and as a result, they distinguish between factual and hoax information. However, it 

may take longer for the results to be realized. This is because educating people cannot be as 

fast as blocking. In short, there is demand and supply. We provide it from the demand. when 

people get educated, hoaxes do not work anymore. It can be reduced but not eliminated” 

(Aribowo sasmito, Head of Fact Checker Committee MAFINDO) (Ilahi, 2019). 
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Hoaxes circulating on social media massively should awaken managers to enhance journalistic 

standards and place professional workers in the mass and online media as a bulwark against 

hoaxes. In general, mass or online media need to increase their roles and functions in truth and 

present empirical facts (Tarrow, 2011). The expansion of internet technology in Indonesia has 

facilitated a change from real living space to cyberspace. Consequently, humans communicate, 

express ideas and thoughts, and receive information in virtual public spaces without verifying 

its truth and source. Post-truth is an era where the public no longer wants to know whether the 

news or information received is in line with the facts or hoaxes. In this era, information or news 

is easily obtained and accessed via the internet (Rubin et al., 2015). 

Hoax spreaders have an unmitigated threat. This is because they spread misinformation aimed 

at causing enmity and hatred between individuals and the community. Spreaders of fake news 

are threatened with imprisonment for six years and a maximum fine of 1 billion. The criminal 

threat is contained in Article 28 paragraph (2) in conjunction with Article 45 paragraph (2) of 

the Electronic Information and Transaction Law (Kang & Xiao, 2022). Hoaxes are information 

that contradicts existing facts but is still considered true. For this reason, they threaten the 

participation of citizens in the democratization process (Utami, 2018). The efforts to fight 

hoaxes by MAFINDO have also introduced fact-checking techniques with more innovative 

approaches, such as workshops, ToT, talk shows, and videos conducted in several cities and 

uploaded on social media. 

Preventing the spread of hoaxes requires collaboration with Facebook because it is among the 

most popular online social networks. Based on search results, the number of users in Indonesia 

is at least 120 million. Fighting hoaxes voluntarily and having national and international 

networks have made MAFINDO social movement contribute to fighting by pursuing the 

literacy movement. Furthermore, online and offline activities can build a person’s critical spirit 

in receiving and disseminating information and be more selective. Someone who produces 

hoaxes and distributes them has several motives, including financial and business-oriented 

ones. 

Regarding financial motive, buzzers play critical roles in producing hoax messages. They are 

used by parties who deliberately invite them to play their role through high fees. An example 

is Saracen, a group of people who intentionally circulate hoax content related to SARA (ethnic, 

religious, racial, and intergroup) issues. In this regard, the hoaxes are circulated based on orders 

through social media. The financial benefits are obtained from the customer and Google. When 

hoax content producers circulate it on social media or related portals and get likes and shares 

from netizens, they receive financial benefits from Google AdSense (Monti, 2022). This is 

obtained when content receives the attention of media users in the form of viewers. 

Regarding political motive, politics is always related to strength and power. During the election 

period, hoaxes about politics dominate more than other content. In most cases, this type of hoax 

is deliberately produced by groups or individuals through vilifying opponents in elections. It is 

carried out by successful teams or their sympathizers. Hoaxes spread by influencers, 

politicians, and party public figures also affect the community. They make the community 

becomes polarized in social and political terms. 
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Hoaxes with ideological motives often relate to religious issues. They become sensitive to build 

a discourse in virtual space through issues used to oppose the ideas of community groups. 

Different perspectives, such as religion and politics, promote someone to spread hoax content, 

polarizing the community in hatred motive. For example, the 2019 Indonesian presidential 

election gave rise to the terms cebong and kampret, leading to hatred in different aspects. For 

instance, the supporters may attack each other in cyberspace, where the information used for 

attacks is not necessarily a hoax. 

Regarding social motive, a person rich in information spread the news even without knowing 

its authenticity. In case there is information that looks good and useful, it is immediately spread 

to others without thinking. In fun and fad motives, the posted content receives the response in 

the form of positive comments, likes, and others from netizens, making the hoax producers 

happy. The netizen’s actions have opened a gap for hoax producers who deliberately create 

economic and political interests (Susilo et al., 2020). 

Social media has political and economic powers, where those behind the spread of hoaxes 

control the value of the money to be created, distributed, and consumed. Political power is 

involved in collective decisions that determine aspects of people’s lives in a particular 

community and social system. In case political power on social media is symmetrically 

distributed, a particular class or group has the power to decide. However, in case the power in 

social media is symmetrically distributed, every user or everyone on social media has the 

opportunity to be involved in decision-making. This means that hoaxes are created, produced, 

distributed, and consumed (Chen et al., 2014). 

Hoax messages are produced and spread because of the desire to obtain profit by irresponsible 

actors. Fighting hoaxes circulating in the media requires a battlefield against communication 

messages through inoculation, a theory that offers people ways to resist persuasion messages. 

This is intended to make them resistant to persuasive arguments that others make (Jumrana et 

al., 2020). 

Fighting hoaxes requires inoculation through an anti-virus that fights them and vaccines or 

immunity to offer protection (Budiana & Warta, 2019). According to the inoculation theory, 

the receiver of the message becomes resistant to attitude attacks, similar to when the body is 

immunized against a viral attack. A weak dose of the virus will activate the immune system. 

Similarly, challenges to attitudes, beliefs, and behaviors make them more resistant to change 

in case exposure to estimates is given in weak and small forms. 

Humans need injections of vaccines and anti-virus to cope with attacks. An anti-virus weakens 

or kills viruses to prevent the spread of the impact directly. Similarly, vaccines help the body 

to develop the immune system and overcome further viral attacks, in this case, hoaxes. The 

movement against hoaxes by MAFINDO exists because of responding to the gap in knowledge 

technology that causes various problems since the information spread freely and freely. 

Resolving issues related to hoaxes might involve a multi-stakeholder collaborative movement 

with the same vision and mission and takes part in the movement against hoaxes at the national 

level. 
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The social movement conducted by MAFINDO in 2019 to fight hoaxes uses a multipronged 

approach. This movement involves multi-stakeholders and multi-disciplines, such as fact-

checking, networking, advocacy, education, building tools/apps, and research. Figure 2 the 

scheme of the anti-hoaxes social movement conducted by MAFINDO. 

 

 

 

 

 

 

 

 

 

 

 

 

Figure. 2: MAFINDO’s Social Movement Scheme 

In terms of Fact-Checking, MAFINDO conducts daily fact checks on its channels. Fact Checks 

carried out by the MAFINDO on the turnbackhoax.id website archives the results of the Anti-

Slander, Incitement, and Hoax (FAFHH) group discussion. Fact-checking is also applied in 

many countries, either as an institution or a database, regarding uncovering hoaxes. The United 

States has actively conducts fact-checking to expose viral hoaxes on social media using 

crowdsourcing mechanisms (La Porta & Zapperi, 2020). 

In carrying out Fact-Checking, a crowdsourcing system is also used. “Crowdsourcing is the act 

of taking a function once performed by employees and outsource it to an undefined (and 

generally large) network of people.” (Jeff Howe, 2006) 

MAFINDO openly invites the community to participate in cyberspace that relates to fact-

checking. This can be carried out anytime and anywhere provided there is an internet network. 

Since efforts are needed to clarify hoaxes, fact-checking is important. There are three purposes 

of fact-checking. First, it is meant to increase understanding of the problem by responding to 

misinformation for the general community. Second, it aims to help multiply the culture from 

‘opinion’ to a bigger fact-checking for journalists. Third, it is meant for politicians to hold news 

network political pundits (recently) accountable and prevent false statements. 

In the networking movement, MAFINDO has a network with all elements that have a concern 

for hoaxes. To optimize the dissemination of information to prevent hoaxes, the organization 
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has a hoax content complaint service (Salgado, 2018). This is carried out to minimize the spread 

of hoax content on social media. There is also a TurnBackHoax.id service that invites the 

community to fight hoaxes together. Furthermore, the community may also report hoaxes at 

Kalimasada number, specifically 085921600500. Kalimasada is a collaboration between 

MAFINDO and WhatsApp to fight hoaxes (Kiki Anna, 2017). This is carried out because the 

information is easily shared in the WA chat application that ranked third with a high spread of 

hoaxes. 

 

Figure. 3: Hoax content complaint service 

The portal is in line with the Minister of Communications and Informatics Regulation No. 19 

of 2014 on Handling Internet Sites with Negative Content. This regulation contains basic rules 

regarding procedures for blocking internet sites with negative content that involves the role of 

the community and internet service providers (Astara, 2021). 

MAFINDO volunteers carry out advocacy activities as a tangible manifestation of their 

contribution. They hold anti-hoaxes campaign activities with relatively large mass targets, 

conduct public advocacy against the government, and hold fundraising. Furthermore, the 

organization provides education with broad audience segmentation to reach all circles, 

including students and mothers, regardless of social strata. In 2019, it conducted education 

using volunteers as resource persons. There was an achievement of 18,311 audiences in one 

year. Anti-hoaxes education is conducted through offline socialization, CFD activities, 

seminars, and workshops, among others. 

Thinking maturity remains the main measure of the success of an educational process that 

involves solving hoax-related problems. According to Catts and Lau, evaluated information 

leads to better literacy (Piloiu, 2016). Therefore, people need to obtain and evaluate the quality 

of information. With education, a person might gain access and the ability to search for 

information and find messages contained in a media. Analysis refers to the process of knowing 

the purpose of the media message creator, the intended audience, how the construction 

technique (message) is used, and the symbol system and technology used to construct the 

message. 
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In terms of research, the organization participates in developing science and technology, such 

as collaborating with PUSAD Paramadina regarding hoaxes, incitement, and hatred. 

Furthermore, it develops technology that the community can use to clarify news. It also has 

data that serves as a reference for national media to the point of being quoted by international 

media. This is in line with Founder and Chairman Septiadji Eko Nugroho, who stated that 

“Many media use MAFINDO as a reference for hoaxes. Furthermore, this organization has a 

research field that aims to provide findings of hoaxes” (Personal interview with Chairman and 

Founder of MAFINDO Septiadji Eko Nugroho). 

Research helps in finding scientific innovations to test the truth and provide solutions to 

problems. It is an important step in developing science and technology and can strengthen or 

criticize previous findings. Moreover, the development carried out by MAFINDO produces 

tools to build an application. Supported by an IT-savvy team, it helps build technological 

literacy as a digital-based tool to check facts easily. Furthermore, it also makes several tools to 

detect hoaxes, such as WhatApp Hoax Buster, Hoax Buster Tools/HBT, and Yudistira. Juditha 

stated that technology with checker application is used to check the truthfulness of information 

indicated as hoaxes (Aufderheide & Jaszi, 2018). 

The social movement against hoaxes conducted by MAFINDO conducted a social movement 

that involved various stakeholders and the community through a digital security system. The 

community is still working together and worrying about hoaxes that can cause division. The 

strong inoculation of the individual makes it resistant to hoaxes. This limits the spread of 

hoaxes because individuals have a critical literacy level. 

Social movements against hoaxes are part of da’wah activities for a Muslim. In this case, 

da’wah is carried out online and offline. Someone may conduct both once, including conveying 

messages of peace, spreading positive content, and countering hoaxes circulating through their 

social media accounts. Therefore, preachers need to understand digital ethics in spreading 

kindness through online media. The digital ethics of a preacher in carrying out da’wah using 

online media are as follows: 

First, the message is conveyed based on the Qur’an by including the letter, verse, and hadith. 

Furthermore, it is conveyed straightforwardly without mixing with opinions. The material 

presented correlates with the phenomenon targeted by da’wah. 

Second, encouragement is carried out by giving motivation. This means that the target of 

da’wah is encouraged through persuasion in the form of motivation without psychological 

pressure (Russo et al., 2021). There are four internet ethics, and preachers can adopt these in 

carrying out da’wah through the principle of goodness. 

First, this media is very heterogeneous, meaning there is an opportunity for conflict. Second, 

communication in the online space often leads to misinterpretation. Third, the content is direct 

or indirect, hence can be addressed to anyone. Fourth, virtual user relations are transformations 

in the real world through technology (Neden, 2022). 
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Preacher activities while participating in the movement against hoaxes are Islamic value agents 

in today’s global challenges. Therefore, preachers are expected to master technology to 

package the values of da’wah to the relevance of contemporary phenomena based on Qur’an 

and hadith, both online and offline. Fighting hoaxes is a positive activity and the teachings of 

goodness, as da’wah commands in surah An Nahl verse 125. 

Da’wah becomes a social movement by filtering against the massive spread of hoaxes (Ahyar 

& Huda, 2021). The ability of the preacher to counter hoaxes is largely determined by the 

capability to master digital and interesting and targeted content. The nature of da’wah invites 

people to the truth, not lies. It is a challenge for preachers to make the community aware of the 

information received and invites tabayyun activities as the Qur’an provides guidelines. 

 

CONCLUSSION 

This research aimed to identify and describe the anti-hoaxes social movement carried out by 

MAFINDO in 2019. This social movement is based on a sense of concern for hoaxes 

circulating on social media, especially among Indonesians who cannot clarify news. It was 

based on volunteerism with the spirit of cooperation as a form of love for the homeland. Due 

to the human value and disappointment caused by hoaxes, this organization carries out “anti-

hoaxes” activities. In general, upstream and downstream social movements against hoaxes are 

conducted online and offline. Networking with various organizations and institutions with the 

same vision increases the organization’s internal resources to make each activity effective in 

detecting hoaxes. MAFINDO used various approaches to achieve its objectives. For instance, 

it used a comprehensive and multipronged approach that involves six elements, including fact-

checking, networking, advocacy, research, building/tools apps, and education. These elements 

are expected to increase community resistance to hoaxes because they have inoculation. Strong 

inoculation makes an individual resistant to hoaxes because of a high level of immunity, such 

as literacy. The anti-hoaxes social movement by MAFINDO helps improves the fact-checking 

ecosystem and efforts to increase digital literacy to fight hoaxes. The social movement against 

hoaxes is a manifestation of da’wah for preachers and Muslims. The nature of da’wah invites 

people to the truth, not lies. It might be challenging for preachers to make people aware of the 

information received and invite them to tabayyun activities as the Qur’an provides guidelines. 

 
REFERENCES 

Abdullah, A., Rizal, E., & Indriani, S. S. (2019). The role of bandung local televisions in preventing the spread of 

hoax or fake news on social media. International Journal of Scientific and Technology Research, 8(9). 

Ahyar, M., & Huda, N. (2021). Islamic Constitutionalism: Social Movement and the Framework of the Indonesian 

Constitution. Constitutional Review, 7(2). https://doi.org/10.31078/consrev726 

Allcott, H., & Gentzkow, M. (2017). Social media and fake news in the 2016 election. In Journal of Economic 

Perspectives (Vol. 31, Issue 2). https://doi.org/10.1257/jep.31.2.211 

Astara, W. W. (2021). The urgency of restricting the making accessibility phrase in Article 27 of the Electronic 

Information and Transactions Law from the human rights perspective in Indonesia. Review of International 

Geographical Education Online, 11(5). https://doi.org/10.48047/rigeo.11.05.59 



 
 
 
 

DOI 10.5281/zenodo.7018493 

 

1549 | V 1 7 . I 0 8  

 

Aufderheide, P. (2019). Media Literacy: From a Report of the National Leadership Conference on Media Literacy. 

In MEDIA LITERACY in the INFORMATION AGE. https://doi.org/10.4324/9781351292924-4 

Aufderheide, P., & Firestone, C. M. (1993). Media literacy: A report of the national leadership conference on 

media literacy. In Media literacy in the Information age current perspectives. 

Aufderheide, P., & Jaszi, P. (2018). Reclaiming Fair Use. In Reclaiming Fair Use. 

https://doi.org/10.7208/chicago/9780226374222.001.0001 

Barkan, S. E., Meyer, D. S., & Tarrow, S. (1999). The Social Movement Society: Contentious Politics for a New 

Century. Contemporary Sociology, 28(2). https://doi.org/10.2307/2654891 

Boididou, C., Papadopoulos, S., Zampoglou, M., Apostolidis, L., Papadopoulou, O., & Kompatsiaris, Y. (2018). 

Detection and visualization of misleading content on Twitter. International Journal of Multimedia Information 

Retrieval, 7(1). https://doi.org/10.1007/s13735-017-0143-x 

Brown, J., Luderowski, A., Namusisi-Riley, J., Moore-Shelley, I., Bolton, M., & Bolton, D. (2020). Can a 

community-led intervention offering social support and health education improve maternal health? A repeated 

measures evaluation of the pact project run in a socially deprived london borough. International Journal of 

Environmental Research and Public Health, 17(8). https://doi.org/10.3390/ijerph17082795 

Budiana, I. N., & Warta, I. M. (2019). Fighting Hoax and Hate Speech by Strengthening The Spirit of Pancasila 

in Preventing Disintegration of The Nation. International Journal of Sosiological Jurisprudence, 2(2). 

Busarow, D. M. (2016). Doing Qualitative Research Online Book Review. Journal of Social, Behavioral, and 

Health Sciences, 10(1). https://doi.org/10.5590/jsbhs.2016.10.1.01 

Carlson, M. (2020). Fake news as an informational moral panic: the symbolic deviancy of social media during the 

2016 US presidential election. Information Communication and Society, 23(3). 

https://doi.org/10.1080/1369118X.2018.1505934 

Chen, Y. Y., Yong, S.-P., & Ishak, A. (2014). Email Hoax Detection System Using Levenshtein Distance Method. 

Journal of Computers, 9(2). https://doi.org/10.4304/jcp.9.2.441-446 

Compton, J., & Craig, E. A. (2019). Family Communication Patterns, Inoculation Theory, and Adolescent 

Substance-Abuse Prevention: Harnessing Post-Inoculation Talk and Family Communication Environments to 

Spread Positive Influence. Journal of Family Theory and Review, 11(2). https://doi.org/10.1111/jftr.12328 

Ferdiawan, Y. I., Nurjanah, P. A. D., Krisdyan, E. P., Hidayatullah, A., Sirait, H. J. M., & Rakhmawati, N. A. 

(2019). HOAX Impact to Community Through Social Media Indonesia. Cakrawala - Jurnal Humaniora, 19(1). 

Fitrya Primadhany, E., Wahyudi, I., & Cahyati, C. (2020). Legal Aspects Of Consumer Protection In Illegal Sale 

Of Telecomunication Devices In Indonesia. Syiah Kuala Law Journal, 4(3). 

https://doi.org/10.24815/sklj.v4i3.18608 

Flintham, M., Karner, C., Bachour, K., Creswick, H., Gupta, N., & Moran, S. (2018). Falling for fake news: 

Investigating the consumption of news via social media. Conference on Human Factors in Computing Systems - 

Proceedings, 2018-April. https://doi.org/10.1145/3173574.3173950 

Goodwin, J., Stewart, J., Aminzade, R. R., Goldstone, J. A., McAdam, D., Perry, E. J., Sewell, W. H., Tarrow, S., 

& Tilly, C. (2003). Silence and Voice in the Study of Contentious Politics. Contemporary Sociology, 32(3). 

https://doi.org/10.2307/3089193 

Hammersley, M. (1996). Book Review: Qualitative Research Design: An Interactive Approach. Sociological 

Research Online, 1(4). https://doi.org/10.1177/136078049600100405 

Hatta, M. (2020). The Spread of Hoaxes and Its Legal Consequences. International Journal of Psychosocial 

Rehabilitation, 24(03). https://doi.org/10.37200/ijpr/v24i3/pr200924 



 
 
 
 

DOI 10.5281/zenodo.7018493 

 

1550 | V 1 7 . I 0 8  

 

Herrera-Peco, I., Jiménez-Gómez, B., Romero Magdalena, C. S., Deudero, J. J., García-Puente, M., Benítez De 

Gracia, E., & Ruiz Núñez, C. (2021). Antivaccine movement and covid-19 negationism: A content analysis of 

spanish-written messages on twitter. Vaccines, 9(6). https://doi.org/10.3390/vaccines9060656 

Hidayat, A., Wijaya, T., Ishak, A., & Endi Catyanadika, P. (2021). Consumer trust as the antecedent of online 

consumer purchase decision. Information (Switzerland), 12(4). https://doi.org/10.3390/info12040145 

Ilahi, H. N. (2019). Women and Hoax News Processing on WhatsApp. Jurnal Ilmu Sosial Dan Ilmu Politik, 22(2). 

https://doi.org/10.22146/jsp.31865 

Jannana, N. S., Prabowo, T. T., & Istriyani, R. I. (2021). Identifying Fake News: A Lesson from Library Science 

Students. Khizanah Al-Hikmah : Jurnal Ilmu Perpustakaan, Informasi, Dan Kearsipan, 9(1). 

https://doi.org/10.24252/v9i1a5 

Jeff Howe. (2006). The Rise of Crowdsourcing. Wired Magazine, 14(6). 

Jumrana, J., Partini, P., & Wastutiningsih, S. P. (2019). The Role of Female Activists in Establishing the Discourse 

of Anti-Hoax Movement as A Peace Movement. https://doi.org/10.4108/eai.7-12-2018.2281778 

Jumrana, Partini, & Wastutiningsih, S. P. (2020). Netizen participation in the counter narrative of the anti-hoax 

movement in Indonesia. International Journal of Innovation, Creativity and Change, 13(1). 

Kang, W., & Xiao, J. (2022). Application and Analysis of Computer Network Technology in Electronic 

Information Engineering. Soft Computing. https://doi.org/10.1007/s00500-022-06775-9 

Kerr, C. (2007). Hoax raises awareness about organ shortages. In CMAJ (Vol. 177, Issue 2). 

https://doi.org/10.1503/cmaj.070813 

Khosla, I. (2021). Book Review: Social Research Methods: Qualitative and Quantitative Approaches. Frontiers 

in Psychology, 12. https://doi.org/10.3389/fpsyg.2021.696828 

Kiki Anna, D. (2017). The Relationship Between the Interpersonal Communication of Father with Prosocial 

Behavior of Children Age 4-6 Years in Semarang. Belia, 6(2). 

Kuntarto, K., Widyaningsih, R., & Chamadi, M. R. (2021). The Hoax of SARA (Tribe, Religion, Race, and 

Intergroup) as a Threat to the Ideology of Pancasila Resilience. Jurnal Ilmiah Peuradeun, 9(2). 

https://doi.org/10.26811/peuradeun.v9i2.539 

Kusuma, R. (2020). Implementation of Counseling by Bhabinkamtibmas in Preventing the Spread of Hoax in 

Kebumen Police Station. Journal of Law and Legal Reform, 1(3). https://doi.org/10.15294/jllr.v1i3.36702 

La Porta, C. A. M., & Zapperi, S. (2020). Estimating the Binding of Sars-CoV-2 Peptides to HLA Class I in 

Human Subpopulations Using Artificial Neural Networks. Cell Systems, 11(4). 

https://doi.org/10.1016/j.cels.2020.08.011 

Lynch, M. P. (2016). Teaching in the Time of Google. The Chronicle of Higher Education, 80(1). 

Mangku, D. G. S., Yuliartini, N. P. R., Suastika, I. N., & Wirawan, I. G. M. A. S. (2021). The Personal Data 

Protection of Internet Users in Indonesia. Journal of Southwest Jiaotong University, 56(1). 

https://doi.org/10.35741/issn.0258-2724.56.1.23 

Marques, M. D., Paxton, S. J., McLean, S. A., Jarman, H. K., & Sibley, C. G. (2022). A prospective examination 

of relationships between social media use and body dissatisfaction in a representative sample of adults. Body 

Image, 40. https://doi.org/10.1016/j.bodyim.2021.10.008 

McGuire, W. J. (2013). An Additional Future for Psychological Science. Perspectives on Psychological Science, 

8(4). https://doi.org/10.1177/1745691613491270 

Monti, G. (2022). Taming Digital Monopolies: A Comparative Account of the Evolution of Antitrust and 

Regulation in the European Union and the United States. Antitrust Bulletin, 67(1). 



 
 
 
 

DOI 10.5281/zenodo.7018493 

 

1551 | V 1 7 . I 0 8  

 

https://doi.org/10.1177/0003603X211066978 

Morse, D. (2004).  Hoaxing Hemingway: Ernest Hemingway as Character and Presence in Joe Haldeman’s The 

Hemingway Hoax (1990) . Extrapolation, 45(3). https://doi.org/10.3828/extr.2004.45.3.03 

Mushtaq, A. J., & Benraghda, A. (2018). The effects of social media on the undergraduate students’ academic 

performances. Library Philosophy and Practice, 2018. 

Neden, J. (2022). Sustainable, Agile Technology Navigation Accessing Virtuality for real-world learning: A 

SATNAV for social work educators. Social Work Education, 41(2). 

https://doi.org/10.1080/02615479.2020.1821636 

Nelson, J. L., & Taneja, H. (2018). The small, disloyal fake news audience: The role of audience availability in 

fake news consumption. New Media and Society, 20(10). https://doi.org/10.1177/1461444818758715 

Nurhayati-Wolff, H. (2021). Number of internet users in Indonesia 2017-2026. Statista. 

Nurlatifah, M. (2019). The Fight Against Hoax: An Explorative Study towards Anti-Hoax Movements in 

Indonesia. Jurnal Komunikasi ISKI, 04(01). 

PFAU, M., & BURGOON, M. (1988). Inoculation in Political Campaign Communication. Human 

Communication Research, 15(1). https://doi.org/10.1111/j.1468-2958.1988.tb00172.x 

Piloiu, R. G. (2016). Rethinking the concept of “information literacy”: A German perspective. Journal of 

Information Literacy, 10(2). https://doi.org/10.11645/10.2.2126 

Rubin, V. L., Chen, Y., & Conroy, N. J. (2015). Deception detection for news: Three types of fakes. Proceedings 

of the Association for Information Science and Technology, 52(1). 

https://doi.org/10.1002/pra2.2015.145052010083 

Russo, C., Simeone, M., Demartini, E., Marescotti, M. E., & Gaviglio, A. (2021). Psychological pressure and 

changes in food consumption: the effect of COVID-19 crisis. Heliyon, 7(4). 

https://doi.org/10.1016/j.heliyon.2021.e06607 

Salgado, S. (2018). Online media impact on politics. Views on post-truth politics and post-postmodernism. 

International Journal of Media and Cultural Politics, 14(3). https://doi.org/10.1386/MACP.14.3.317_1 

Septiadi, M. A., Joharudin, A., Lestari, N. G., Fajri, R. R., & Khendra, M. (2020). Halal Politics Role in the Fight 

against Vote-Buying and Hoaxes. Indonesian Journal of Halal Research, 2(2). 

https://doi.org/10.15575/ijhar.v2i2.8981 

Silverman, C. (2015). Lies, Damn Lies and Viral Content - Academic Commons. Tow Center for Digital 

Journalism, Columbia University. 

Sitepu, Y. S., Harahap, H., & Trimurni, F. (2021). Digital Literacy Of Social Media Users In Medan City In 

Facing Hoax. International Journal of Modern Trends in Social Sciences, 4(15). 

https://doi.org/10.35631/ijmtss.415009 

Sofyani, V., & Oktavianti, R. (2021). Issue Management by the Ministry of Communication and Informatics in 

Minimizing Hoax During Covid-19 in Indonesia. Proceedings of the International Conference on Economics, 

Business, Social, and Humanities (ICEBSH 2021), 570. https://doi.org/10.2991/assehr.k.210805.115 

Susilo, D., Putranto, T. D., & Navarro, C. J. S. (2021). 9 Performance of Indonesian Ministry of Health in 

Overcoming Hoax About Vaccination Amid the COVID-19 Pandemic on Social Media. Nyimak: Journal of 

Communication, 5(1). https://doi.org/10.31000/nyimak.v5i1.4100 

Susilo, M. E., Afifi, S., & Yustitia, S. (2020). Hoax as a Reflection on the Low Digital Literacy in Indonesia. 

https://doi.org/10.5220/0009100201650174 

Tarrow, S. G. (2011). Power in movement: Social movements and contentious politics, revised and updated third 



 
 
 
 

DOI 10.5281/zenodo.7018493 

 

1552 | V 1 7 . I 0 8  

 

edition. In Power in Movement: Social Movements and Contentious Politics, Revised and Updated Third Edition. 

https://doi.org/10.1017/CBO9780511973529 

Utami, P. (2018). Hoax in Modern Politics: The Meaning of Hoax in Indonesian Politics and Democracy. Jurnal 

Ilmu Sosial Dan Ilmu Politik (JSP), 22(2). 

Veno, H., Ali Firman, C., Ravena, D., & Mulyana, A. (2021). Criminal Response Formulation Policy Distribution 

News (Hoax) through Social Media. Journal La Sociale, 2(6). https://doi.org/10.37899/journal-la-sociale.v2i6.495 

Wani, M. A., Agarwal, N., & Bours, P. (2021). Impact of unreliable content on social media users during COVID-

19 and stance detection system. Electronics (Switzerland), 10(1). https://doi.org/10.3390/electronics10010005 

Yasendalika, R., Sawirman, & Marnita, R. (2020). The Transitivity of Covid-19 Hoax Discourse in Indonesian 

Media. LINGUISTIK: Journal Bahasa & Sastra, 5(1). 

Zhu, D. (2021). Research and Analysis of a Real Estate Virtual E-Commerce Model Based on Big Data Under 

the Background of COVID-19. Journal of Organizational and End User Computing, 33(6). 

https://doi.org/10.4018/joeuc.20211101.oa5 

 

 


