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Abstract  

This study looks into how important it is to be transparency in business dealings. It makes an effort to recognise 

and identify transparency's position as a guide to ethics in modern business organisations. Businesses would 

benefit the country's economy if they practiced ethics by being open and honest with their dealings with the public. 

Descriptive study is used in this study. Data is collected from 307 managers, executive and others. According to 

this study, if strong corporate ethics were to be put into effect, it would be best if they were guided by transparency. 

Trust, integrity, and good judgement were all found to require it as an informative process. Businesses value 

transparency because of its many advantages, including its ability to build trust, motivate workers to devote 

themselves fully to the company's mission, boost output and creativity. Findings suggest that strong business 

ethics in business with a focus on the importance of transparency, and some suggestions for moving forward in 

this direction. 
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1. INTRODUCTION  

1.1 Transparency  

According to the literature (Bushman et al., 2004; ), transparency is defined in terms of 

knowledge transfer and is contingent on enhanced release of information, the resonance of 

disclosure requirements, and the disclosure of reliable information. Example: in order to be 

transparent, businesses must publish their ethics policy online. Transmission or reflection of 

existing organisational facts is what transparency is all about (Blackburn, 2007). 

Transparency's premise is that disclosing reliable information will lead to more light, 

understanding, and efficiency while also getting rid of the shadowy and secretive (Schipper, 

2007). In a similar vein, Berglund (2014) argues that attaining transparency necessitates the 

establishment of the appropriate principles and practises to eradicate concealment, precisely 

since total transparency is viewed as a situation in which very little or no governance practices 

tools would be needed. Traditional definitions of transparency have focused on the release of 

information without altering the subject of the revelation (Albu & Flyverbom, 2016). In various 

parts of the body of published work, the concept of transparency has been addressed under a 

variety of names. Although the fundamental concept underlying all of these conceptual 

frameworks is the same that transparency is a virtue (Murphy et al., 2007) that entails openness, 

accessibility, or disclosure of information, they differ in the sense of what knowledge is 

disclosed and the level of examination at which they are described. While the basic principle 

underlying all of these conceptual frameworks is the same, these conceptualizations differ in 

the sense of what knowledge is revealed. For example, in the realm of accounting, the concept 

of "accounting transparency" refers to the process of making information about a company's 
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transactions available to the general public and is practised at the national level (Bushman and 

Smith, 2003). Sometimes just a lack of transparency in the business may be traced back to the 

fact that organisations just continue conducting their operations in the same manner in which 

they have always conducted them, without giving any regard to the efficiency of the workforce 

management tactics they employ. In other cases, executives are of the opinion that making 

information publicly available would be detrimental to the company as a whole. 

1.2 Business ethics 

The concept of "business ethics" has been categorized in a variety of distinct ways by a variety 

of authors. It has been described in relation to ownership structure and corporate governance, 

which function as a fundamental element that business organisations may decide to obey in 

way to construct integrity and trust in addition to obtain widespread approval. This has been 

done in order to make their organisations more acceptable to the general public. According to 

Blazovich and Smith (2010), a business is considered ethically when it causes the least amount 

of harm to individuals and nature, when it is successful in producing the largest net advantages 

for society, and when it enhances the capabilities of the system within which it operates. The 

term "business ethics" refers to a set of moral and ethical ideas that serve to guide the actions 

and procedures of an organisation as well as the members of that organisation. The ideals and 

objectives of a company, in addition to the manner in which it conducts its day-to-day business, 

can be informed by its approach to business ethics. An ethical business is one that operates 

under the guiding values of being honest, having integrity, being fair, being trustworthy, being 

accountable, and respecting others. The leaders of a company have the ability to play a role in 

fostering an ethical culture by not only enforcing ethical standards in the form of codes of 

conduct but also by serving as a good example of ethical behaviour to the rest of the staff. A 

stronger workplace is the result for executives who model ethical behaviour for their workers 

and expect them to do the same. This is beneficial not just to the company's overall reputation 

but also to its bottom line. According to a different point of view presented by Ezeanyim and 

Ezeanolue (2021), the term "business ethics" relates to modern organisational rules, concepts, 

sets of values and conventions that control the actions and behaviours of individuals working 

within a corporate organisation. In overall, business ethics is developed in accordance with the 

epistemology of industry with the goals of deciding the foundational functions of an 

organization in relation to the ethical responsibilities and rights having existed among an 

organisation and clients as well as the moral rights and responsibilities established among a 

corporation and its shareholders. In other words, business ethics seeks to determine the basic 

objectives of an organization in relation to the inherently moral rights and obligations having 

existed among an organisation and clients (Lluka, 2010). 

According to Clegg et al., (2007), ethics have evolved into a way via which individuals in 

organisations characterise circumstances and activities by imposing historically generated 

morality to them, which enables them to evaluate the proportional 'goodness' of those actions 

and circumstances. As a result, the study of business ethics can be done with the purpose of 

gaining knowledge of the regulation applies that people in organizations rely on in the process 

of making value choices and judgments. According to the opinions of Ferrell et al., (2004), 
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business ethics ought to encompass a set of ethical standards and norms that serve as guidelines 

for conduct in the corporate environment. According to Boatright (2009), in essence, business 

ethics is viewed of as a prescriptive profession in which particular moral norms are accepted 

and then implemented, and decisions are formed with respect to what is good or bad. The law 

is improved by the use of business ethics since it specifies appropriate acts that are not subject 

to governmental oversight. Businesses adopt codes of ethics in order to foster a culture of 

honesty and integrity among their workforce and to earn the trust of key stakeholders, such as 

shareholders and customers. Although more companies are implementing ethics programmes, 

the quality of these programmes varies widely. A business ethics programme can be found in 

virtually every organisation today. This is due, in part, to the fact that advances in technology 

and methods of online information have made it simpler to detect and bring to light instances 

of unethical behaviour. Companies are spending greater resources on business ethics in order 

to prevent the negative implications of their actions. Companies are developing ethical 

workplaces not only by instituting formal programmes, but also by recruiting individuals with 

the necessary skills. According to a recent survey, "high integrity and honesty" is the second-

most crucial attribute for those who hold leadership positions in businesses. Corporate 

professionals in today's society are expected to have an understanding of the connection among 

business ethics and commercialization. It is essential for companies to conduct their operations 

with high standards of business ethics in order to avoid running into legal and regulatory 

complications. In spite of this, demonstrating strong ethical behaviour is absolutely necessary 

in order to keep a favourable reputation, not just with customers but also with staff. When a 

company has a positive image in the industry, draws in and keeps a solid client base, and keeps 

a competent workforce, the organisation usually gets a dividend in the form of stable or 

growing earnings. The vast majority of people prefer to conduct business with a firm that treats 

its customers and other stakeholders with integrity. In the same way that unfavourable publicity 

can scare away clients, good publicity can bring in whole new customers. 

1.3 Importance of transparency for a company's strong corporate ethics 

Transparency is becoming an extremely relevant and valuable factor. Without a shadow of a 

doubt, organisations have been contemplating prospective transparency techniques for a wide 

variety of problems linked with ethics, democratic accountability, and world affairs for the 

purpose of promoting institutional and corporate responsibility and the development of 

interested parties' privileges (Hess, 2007)  For example, Albu and Flyverbom (2016) argue that 

by making more content accessible, behaviour can be controlled, and both organisational and 

societal indiscretions can be continued to improve through procedures of checking. These two 

goals can be accomplished by increasing the amount of data available to individuals. It is 

generally agreed that transparency is necessary for the development of trust, and in the field of 

organization, transparency takes the shape of a corporate culture that promotes the free 

communication of data and the assignment of responsibility across all organisational levels and 

units. The procedures of information disclosure and accounting that are carried out by 

corporations have been inextricably tied to transparency (Fuente, Garcia-Sanchez & Lozano, 

2017). The primary objective of this study, therefore, is to bring attention to the topics of 

transparency and corporate ethics, specifically the question regarding whether or not the study 
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of the former may function as a roadmap for the study of the latter. The fact that there appears 

to be such a paucity of research on this subject is likely due to the importance and complexity 

of the issues at hand. Study reveals that the phrase "business transparency" is really unstable 

and inaccurate (Williams 2005). Furthermore, in a number of instances, it is connected with 

nothing more than standardised disclosure (see, for example, Vaccaro and Madsen 2009). 

Furthermore, this specific definition of transparency as a result of presenting is quite limiting 

when compared to the contemporary social knowledge and the society's demands. In terms of 

painting a true depiction of the function and the extent of what transparency truly entails in the 

context of operations and business activity, it falls short of the goal. 

Pirson and Malhotra (2011) investigated the connection between openness in organisations and 

the trust that their stakeholders have in those organisations. When investigating the interaction 

between stakeholders and organisations in terms of transparency and trust, the study takes a 

multifaceted approach when carrying out their research. The authors demonstrated that external 

stakeholders would have the greatest that need transparency and also that transparency did not 

correlate with trust among external stakeholders. Despite this, the main framework the 

reasoning that transparency might be predictor of trust among internal customers (employees) 

who have strong connections. Schnackenberg and Tomlinson (2016) evaluated a clear 

perception of the purpose and relevance of accountability in the stakeholder literary works in 

order to differentiate it from the transparency that is usually cited as vital to the trust that 

includes a comprehensive place in organisations. This was done so that they could determine 

if there was a deep recognition of the meaning and importance of transparency in the investor 

writings. The authors came to the conclusion that transparency added to respect in the 

connections between organisations and their stakeholders, and they proposed the techniques 

that companies may implement to further affect how transparent they are perceived to be. 

The discussion on whether or not sharing information is appropriate from a financial standpoint 

is an additional illustration of information openness that is devoid of any ethical connotations. 

Lamming et al. (2004) examine the implications of both parties in a supply relationship sharing 

confidential information and tacit knowledge. In the context of the debate, the degree of 

openness is understood to be a component of a business partnership and is analysed in terms 

of the impact that it has on the company's bottom line. Winkler (2000) examines the part that 

(informational) transparency plays in the formulation of financial regulation. In his study, good 

governance is reviewed, together with concerns of information transmission and perception, in 

regard to its ability to alter the performance of financial markets. When fraudulent, deceptive, 

incomplete, or otherwise improper details are disclosed to the public, all of the aforementioned 

ethical norms may be compromised by information transparency. It is possible that incomplete 

information about the handling of personal data may compromise confidentiality and 

anonymity, but it will also induce wrong ideas. These misconceived notions may further 

compromise accountability or may explain a sense of illusory security or welfare. The scandals 

that engulfed Enron/Andersen, Tyco International, WorldCom, and Parmalat (Clarke 2007) are 

all well-known instances of how misleading and incomplete information that was made 

available to the public negatively impacted responsibility as well as public health and welfare. 

Building trust is one of the most important things you can do for the success of company. When 
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we consider the establishment of trust in a commercial context, our thoughts generally turn to 

either the relationship between an employer and an employee or the relationship between a 

business and a consumer. On the other hand, being transparent in company helps build 

confidence with investors, which is likely the most essential benefit. If you are able to be as 

open and honest as possible with stakeholders regarding the health of company's finances, you 

will foster a greater level of trust with them, which will increase the likelihood that they will 

make an investment in your firm. Trust and effective discussions are both fostered by 

transparency. It assists in creating an atmosphere of teamwork while also bolstering the 

relationships that exist among employees and their respective employers. Employees are more 

inclined to assist their colleagues and continue working even when things are difficult rather 

than competing with one another for a place at the top and bringing others down along the path. 

Customers desire to see transparency from the companies with which they choose to do 

business when it comes to financial matters. Businesses should answer to consumer enquiries 

and comments in an honest and timely manner, and they should also expand the availability of 

information about their offerings and services. Doing so will help businesses attain 

transparency with their respective customer bases. In addition, transparency necessitates 

owning up to errors, rather than making excuses for them, and making an effort to rectify the 

situation with one's clientele. When carried out effectively, being transparent with consumer’s 

results enhanced brand loyalty, more sales, and a greater sense of fulfilment among one's 

workforce. 

 

2. REVIEW OF LITERATURE  

2.1 Business ethics 

Year  Author  Topic  Study  

2022 Priyana 

& Jasuni. 

Business 

ethics  

In the business, business ethics play an essential role, particularly 

in the formation of a strong foundation, which is required in order 

to develop a corporation that is powerful, has high levels of rivalry, 

and is able to produce high levels of value. When employees of a 

company conduct their work in accordance with the moral 

principles that guide corporate practices, the company's good name 

is protected, and employees continue to view the corporation as a 

reliable and trustworthy place to work. This is one of the 

fundamental principles of running a successful business. 

2022 Jim & 

Ernest  

Business 

ethics 

For company owners to achieve independence, self-employment, 

prosperity, and creating jobs through innovation, ethical problems 

must be taught and ingrained with seriousness. This research was 

carried out in Rivers State to establish, from the perspective of 

business instructors, the business ethics necessary for a successful 

entrepreneurship practise. 

2022 Al 

Halbusi et 

al., 

Business 

ethics 

Ethical leadership has a substantial effect on the intensity and scale 

of corporate justice, resulting in greater employee ethical 

behaviour when leaders' moral attention is strong compared to 

when it is low. Consequently, ethical leadership only impacts the 

strength of the ethical atmosphere and has no effect on its 

magnitude when leaders' moral awareness is strong as opposed to 
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low. In the broader framework of leader moral attention, 

organisational justice serves as a more effective facilitator than the 

safety climate.  

2022 Rajitha Business 

ethics 

Sustainable economic development is not just the overarching goal 

of businesses, but also of local governments and international and 

regional economies. Ethics is one of the pillars of sustainable 

economic growth. Ethical employees and managers have the 

ability to favourably impact decisions and behaviours that 

contribute to sustainability. Consequently, every individual in the 

modern workplace is expected to behave ethically. 

2022 Sanford 

et al.,  

Business 

ethics 

Despite the fact that the ethical component of business has been 

recognised for a considerable amount of time, particular models 

for applying ethics in business situations have recently emerged 

and attracted attention. The purpose of this article is to provide a 

concise summary of the development of business ethics across 

history. We will begin with more general normative ethical 

concepts that may be applied to businesses, and then we will go on 

to ideas that are more specific to businesses. Knowledge of the 

history, including both moral philosophy and the background of 

modern business, can provide light on the current situation and 

spell out potential future possibilities for both the academic study 

of business ethics and its practical application. In order to 

summarise and comprehend significant shifts in business ethics 

that have an effect on the conduct of modern company, the 

author(s) of this article adopt the methodology of a literature 

review and carry out several searches without any time constraints. 

2022 Hosseini 

et al., 

Trust  In the online business world, trust is vital to international trade 

transactions, customer behaviour, and the GVC process. In a 

digital context, trust promotes relationship building, which 

improves the interaction between all stakeholders along the global 

value chain. Recent research shows a decline in international 

confidence in digital firms. There is a great deal of uncertainty over 

the future of international firms, notably huge corporations, which 

poses issues for the world economic institutions. 

2022 Huang & 

Wilkinson  

Trust Trust is a crucial aspect of business partnerships and has been 

extensively explored. Less emphasis, however, has been placed on 

comprehending the stability and maintenance of trust, as well as 

the underlying causal mechanisms and steps. On the premise that 

business relationships are dynamic systems, we present a 

methodological framework of the dynamics and development of 

trust in business connections. Changes in trust depend on the 

experiences and results of acts, interactions, and other events that 

occur throughout time in both the focus and peripheral 

relationships. 

2022 Sachs, & 

Kujala   

Trust First, we rethink the concepts of human behaviour within the 

definition of stakeholder involvement and characterise consumers 

as staffed humans with diverse values, skills, interests, and feelings 

that they can engage in wealth generation. Then, we adopt a 

relational perspective on stakeholder engagement in order to 

comprehend the human dynamics occurring in stakeholders 

involved and value generation. In addition, we investigate in-group 
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and out-group contacts for humanising involvement of all 

stakeholders, and we explain how to define individuals' person's 

self in conversations with other stakeholders involved while 

maintaining trust inside the group of stakeholders. 

2022 Van & 

Venter 

Transparency  The SME sector is the engine of economic growth. Nonetheless, 

they encounter obstacles that threaten their long-term viability, 

such as the development of ethical corporate settings. The lack of 

business ethics-related studies in SMEs hinders our knowledge of 

the business ethics in SMEs. Small and medium-sized enterprises 

(SMEs) view business ethics as accomplishing the correct thing, 

having integrity, becoming open, dependable, and acting 

appropriately toward internal and external partners. This article 

aids in the recognition that business ethics entails sustaining 

quality, having transparency and also being reliable. 

2022 Ahsan et 

al., 

Corporate 

Integrity  

This study aims to investigate the effects of leadership integrity on 

management performance, with an emphasis on the moderate role 

of emotional understanding. In this study, managerial management 

performance is the dependent variable, and leadership integrity is 

the independent factor. After defining the study's problem, goals, 

and information from the literature explaining the relationship 

amongst managerial performance and executive integrity as 

transmitted by emotional intelligence, this study was conducted. 

2022 Boma-

Siaminab 

Corporate 

Integrity 

The study explored the connection between corporate 

responsibility and organizational integrity from a scientific 

perspective. The study's aims were to figure out the connection 

between legal and ethical duty and operational integrity and to 

investigate the connection between legal and ethical responsibility 

and administration integrity. After discussing the idea of corporate 

social responsibility and its elements, such as ethical duty and legal 

accountability, the concept of administrative integrity was 

introduced. As the study's underpinning theory, pertinent theories 

including such social exchange and stakeholder’s concept were 

chosen. Also given were examples of corporate social 

accountability strategies. 

2022 Altamuro 

et al.,  

Corporate 

Integrity 

This study investigates corporate integrity ethic, or a company's 

common attitudes and actions about compliance, reliability, and 

ethics. In contrast to previous research that correlates culture 

measures with overall firm-level outcomes, we assess the high 

prevalence of an organization's integrity culture across two 

dissimilar business functions: manufacturing and financial 

reporting. We first establish a measurement of corporate integrity 

environment based upon the internal control scheme of 

organisations, and then demonstrate, as anticipated, that a lack of 

integrity culture correlates to both organizational and financial 

noncompliance. 
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3. RESEARCH METHODOLOGY  

A researcher's research methodology describes how they propose to conduct their study. It is a 

rational and systematic approach to solving a research issue. The importance of being 

transparent in business dealings is investigated in this study. It makes an effort to determine 

the role of transparency as a guiding principle for ethical behaviour in modern corporate 

organisations by following the following. The information is gathered from 307 different 

managers, executive and others.  In this work, the methods of descriptive statistics, percentage 

analysis and correlation statistical approach are utilised. 

 

4. RESULT AND DISCUSSION 

Table 4.1: Gender of respondents 

Gender Frequency Percentage 

Male 210 68.4% 

Female 97 31.6% 

Total 307 100% 

 

 

Table 4.1 indicates that 210 respondents are male and their percentage is 68.4%. 97 respondents 

are female and their percentage is 31.6%. Majority of respondents are male. 

Table 4.2 Designation of respondents 

Designation Frequency Percentage 

Executives  75 24.4% 

Managers  147 47.9% 

Others  85 27.7% 
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Table 4.2 indicates that 75 respondents are executives and their percentage is 24.4%. 147 

respondents are managers and their percentage is 47.9%. Others are 85 and their percentage is 

27.7%. Majority of respondents are managers. 

Table 4.3 Descriptive statistics 

Factors Mean SD 

Business ethics 3.53 0.32 

Transparency 4.06 0.49 

Trust  3.75 0.37 

Corporate integrity 3.98 0.26 

The mean score and standard deviation for each factor are listed in the table below. The 

standard deviation of the business factor score is 0.32 and the mean score is 3.53. The mean 

score for transparency is 4.06, while the mean score for trust is 3.75 and the standard deviation 

for trust is 0.37, and the mean score for corporate integrity is 3.98 and the standard deviation 

for corporate integrity is 0.26. 

Table 4.4 Correlation matrix 

Variable Business ethics Transparency Trust Corporate integrity 

Business ethics 1    

Transparency 0.753 1   

Trust  0.651 0.733 1  

Corporate integrity 0.825 0.692 0.652 1 

Business ethics has positive correlation with transparency, trust and corporate integrity (r= 

0.753, r= 0.651, r=0.825) respectively. Transparency has positive correlation with trust and 

corporate integrity (r= 0.733, r= 0.692) respectively. Trust has positive correlation with 

corporate integrity (r= 0.652). 

 

5. CONCLUSION  

This paper states that if firms are run morally and to the fullest extent of their capabilities, then 

transparency, it is most likely to generate value in the nation as a whole, in contrast to the 

enterprises that are not transparent conducted with no regard for moral values. There is no 

question that the current level of corruption in company is high, including committing to 

openness as well as developing and putting into action ethical programmes in the country's 

corporate and business landscape in the modern day can be difficult. Therefore, the purpose of 

this study is to attempt to acknowledge and comprehend the function of openness and honesty 

as a moral compass in today's commercial world groups and organisations.   According to the 

results of this study, maintaining open communication should be a top concern ethics in the 

world of business in the country. There is a correlation between transparency of communication 

and success in business. Ethics, however additional criteria may be required for the success of 

an organisation in general.  Top management should ensure that critical business objectives are 
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articulated adequately and communicated transparently within the organisation and managers 

and workers alike should be on the same page with regard to corporate strategies. 
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