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Abstract 

Excessive consumption, without using a priority scale or prioritizing desires and pleasures over needs, occurs 

suddenly or without planning. This is known as consumer behavior. By conducting research on native Papuan 

students at State Universities in Jayapura City, this research aims to study the influence of financial literacy, digital 

payments and financial technology on the behavior of Generation Z consumers in Jayapura City in shopping 

online. This research uses primary data from respondents who meet the research criteria. Non-probability and total 

sampling were used. This research is quantitative and uses multiple linear regression analysis to analyze the data. 

From the results of this research, Generation z, Indigenous Papuan students at Jayapura City State Universities 

are expected not to get used to the YOLO (You Only Live Once) and FOMO (Fear of Missing Out) mindset so as 

not to fall into excessive consumerist behavior which can endanger welfare. finances in the future. Likewise, 

Generation z, Papuan students at Jayapura City State Universities are also expected to be wiser by having self-

control in using digital payment financial technology (fintech digital payment) so that they are not easily tempted 

by the ease of transactions that would otherwise be carried out. controlled can encourage someone to behave 

consumptive. 

Keywords: Financial Literacy, Fintech Digital Payment, Finance, Consumer Behavior, Generation Z, Papua 

Province. 

 

INTRODUCTION 

Consumptive behavior is often an issue in each individual's shopping behavior patterns. 

Consumptive behavior is a pattern of individual consumption behavior that makes purchases 

not based on needs but rather desires caused by trends that are followed or the visual 

attractiveness of a product (Sustiyo, 2020). Kurniawan (2017) defines consumptive behavior 

as excessive behavior, without using a priority scale or prioritizing desires and pleasures over 

needs in consuming something. The definition of consumer behavior is also defined as a type 

of consumption behavior that is carried out suddenly or without planning, arises from irrational 

attitudes (Effendi et al., 2021), and only prioritizes desires alone (Fattah et al., 2018). Based on 

the results of research conducted by Kurniawan (2017), the factors that influence student 

consumer behavior are: 1) following developments in trends (40%), 2) wanting to look different 

from other people (30%), 3) a sense of pride in their appearance excessive self (15%), and 4) 

wanting to attract the attention of others (15%). Apart from that, several other factors/variables 

that can influence individual consumptive behavior according to several other studies are: 

lifestyle, sales promotions from e-commerce platforms, and hedonic shopping motivation 

(Venia et al., 2021); conformity and celebrity endorsement (Effendi et al., 2021); financial 

literacy, self-control, use of social media Instagram, individual modernity, and pocket money 

(Ayuningtyas & Irawan, 2021; Sustiyo, 2020; Silalahi, 2020; Susanti & Rikah, 2020; 
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Kumalasari & Soesilo, 2019; Fattah et al., 2018 ), demographics and income (Purwanto, 2019) 

as well as the use of digital payment financial technology (fintech) products in the form of 

digital wallets or e-wallets (Nur'Aini et al., 2021; Kumala & Mutia, 2020; Dewi et al., 2021; 

and Kusuma, 2020) and mobile banking; (Dewi et al., 2021; Mufirdah, 2020 and Syifa, 2019). 

The consumer behavior of generation z is also often associated with the character of generation 

z who adheres to the YOLO (You Only Live Once) and FOMO (Fear of Missing Out) mindset, 

thus making this generation begin to adopt trend developments as their lifestyle. This 

phenomenon is also illustrated in the results of a pre-survey research on Generation Z Lifestyle, 

Department of Management, UPN Veteran Jakarta, which shows that trend developments also 

influence 66% of students in carrying out the purchasing process (Ramadanti et al., 2021). 

The flow of globalization has brought humans towards a new civilization called the "digital 

era" where technology, information and communication are developing very rapidly. The 

digital era is well known for the phenomenon of digital transformation which makes people 

faster, easier and more efficient in carrying out their activities and work. This technological 

progress also has an impact on various industrial sectors in Indonesia, including the economic 

sector which has begun to transform from a conventional economy to a digital economy. The 

development of digitalization in the Indonesian economic sector is marked by the presence of 

e-commerce and financial technology (fintech). E-commerce is also defined as an interaction 

between two parties in carrying out sales and purchase transactions for products or services via 

the internet network (CommerceNet in Indrajit (2002)). Several reasons why Indonesian 

consumers choose online shopping are shown in the following graph of Sirclo survey results 

(2021): 

 

Figure 1 1: Reasons for Indonesian Consumers Choosing Online Shopping (Online 

Shopping) 
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Generation Z of native Papuan students at Jayapura City State University do not yet have self-

control in using digital payment financial technology (fintech digital payment), are not yet wise 

in managing their personal income and expenses. In relation to the phenomenon of generation 

Z's consumer behavior in online shopping, e-wallet and mobile banking as financial technology 

(fintech) digital payment products exist as stand-alone payment applications and have features 

that are integrated with other applications. With the development of fintech digital payment 

innovation, now online bill payments, balance transfers to individuals, as well as online 

shopping payment transactions can use QRIS (Quick Response Code Indonesian Standard) 

issued by Bank Indonesia on the 74th anniversary of the country.  

Dewi et al. (2021) explains that the use of electronic money or e-money such as e-wallet and 

mobile banking can lead to waste or consumptive behavior because when making online 

shopping payment transactions, psychologically Generation Z does not feel physically 

spending money which can lead to dependence on making purchases online. repeated. Wasteful 

shopping behavior followed by a lack of understanding of financial products and risks is a 

financial problem that can be experienced by anyone, including generation z (Anggarini et al., 

2021), which is why financial literacy is one of the basic skills that every individual must have 

to avoid problems. finances such as online shopping consumptive behavior, especially 

generation z who lives in the digital era where various things can be accessed easily through 

technology and internet networks. 

 

LITERATURE REVIEW 

a. Financial Literacy 

Financial Services Authority Regulation Number 76/POJK.07/2016 defines financial literacy 

as behavior and attitudes influenced by knowledge, skills, and beliefs with the aim of 

improving financial management and decision-making profitably. 

b. Financial Technology Digital Payment 

According to the Financial Services Authority (OJK), Financial technology (Fintech) Digital 

Payment system is a category of fintech that provides much more practical, efficient and 

economical payment transaction services for all bills via mobile applications on smart phones 

( smartphones). The Financial Services Authority (OJK) further explained the meaning of 

fintech Digital Payment in the publication of the 2021-2025 Indonesian National Financial 

Literacy Strategy (SNLKI) as a digital financial service system that provides cashless payment 

services or without using cash (Financial Services Authority, 2019). 

c. Financial 

According to the definition of financial in the English dictionary Cambridge Dictionary and 

Merriam Webster, finance is defined as something related to money or finances, or how money 

is managed. This understanding is also supported by the definition of finance in the KBBI (Big 

Indonesian Dictionary), namely "concerning financial (affairs)". In this research, the definition 

of finance used is an individual's financial condition as seen from the level of income and 
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expenditure, including how their financial condition can meet all aspects of that person's needs 

(Shaid, 2022). Individual finances include how individuals spend their budget to meet their 

living needs. 

d. Consumptive behaviour 

Consumptive behavior is a pattern of individual consumption behavior that makes purchases 

not based on needs but rather desires caused by trends that are followed or the visual 

attractiveness of a product (Sustiyo, 2020). Kurniawan (2017) defines consumptive behavior 

as excessive behavior without using a priority scale or prioritizing desires and pleasures over 

needs in consuming something. The definition of consumer behavior is also defined as a type 

of consumption behavior that is carried out suddenly or without planning, arises from irrational 

attitudes (Effendi et al., 2021), and only prioritizes desires alone (Fattah et al., 2018). 

e. State of The Art 

Ayuningtyas & Irawan's (2021) study examined the influence of financial skills on the impulse 

buying actions of Gen Z buyers in Bandung with self-control as a mediator. This research 

involves the generation Z population born between 1997 and 2004. They live in Bandung. The 

total sample of 400 respondents was obtained through simple and purposive sampling 

techniques. Descriptive and inferential statistical analyzes were used.  

 

RESEARCH METHOD 

This research was carried out at 3 (three) state campuses, namely Cenderawasih University, 

Fattahul Muluk Papua State Islamic Institute (IAIN), and Jayapura Ministry of Health Health 

Polytechnic. This research targets generation Z students, who were born between 1997 and 

2012. They are undergraduate students at the Faculty of Economics and Business, 

Cenderawasih University. Screening questions are used to determine the size of the research 

population to ensure that the respondents truly meet the established research criteria. The 

screening questions used can be seen in the following table: 

Table 2.1: Screening Questions *circle one answer (Yes/No) 

1 

Have you ever made online purchase transactions through marketplaces 

(Tokopedia/ Shopee/ Lazada/ Bukalapak/ Blibli.com/others) or social media 

(Facebook/ Instagram/ Tiktok/ Whatsapp/ others) or certain online shop brand 

sites (Zalora/ Sorabel/ BendoStore/others) ? 

Yes (go to next 

question) 

No (please stop, thank 

you for participating) 

2 

Have you made online purchase transactions (at least 3 times in the last 3 

months) via marketplace (Tokopedia/ Shopee/ Lazada/ Bukalapak/ 

Blibli.com/others) or social media (Facebook/ Instagram/ Tiktok/ Whatsapp/ 

others) or websites? certain online shop brands (Zalora/ Sorabel/ BendoStore/ 

others)? 

Yes (go to next 

question) 

No (please stop, thank 

you for participating) 

3 

Have you ever made an online shopping payment transaction or online 

shopping using a digital wallet application (e-wallet) such as 

Gopay/Ovo/Dana/LinkAja/ShoppePay or a mobile banking application such 

as Mobile Banking/ muamalat mobile/ Bank Papua?  

Yes (go to next 

question) 

No (please stop, thank 

you for participating) 

If the respondent answers "Yes" to all screening questions, then the respondent can fill out the next section of 

the questionnaire. 



  
  
 
 

DOI: 10.5281/zenodo.13346419 

222 | V 1 9 . I 0 8  

All respondents who met the screening question criteria were considered as the sample for this 

study. In this research, total sampling techniques and non-probability sampling methods were 

used. According to Saat and Mania (2020:76), the non-probability sampling method, also 

known as saturated sampling or census, does not give every part of the population the same 

opportunity to be sampled. If the research is intended for generalization with a very small error 

rate or a relatively small population, such as less than 30 people, this method can be used 

(Sugiyono 2013:85). The minimum sample size for quantitative research is thirty samples, 

according to Karlinger and Lee (2000). The results of the classical assumption test in this 

research are described as follows: 

a. Normality test 

This is part of the classical assumption test which tests the distribution or distribution of the 

data to be analyzed to determine whether the data is normal or not for use in parametric analysis 

(Digdowisesiso, 2017) . 

 

Figure 1: Histogram Curve  

 

Figure 2: Normal P-P Plot Graph 
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Pada gambar kurva histogram tersebut terlihat bahwa bentuk kurva memuncak di bagian tengah 

dan melandai di kedua sisinya dengan nilai yang setara atau  

b. Heteroscedasticity Test  

According to Ghozali (2011:139) in Raharjo (2019), research data that does not have symptoms 

of heteroscedasticity is characterized by: 

1) There is no clear pattern, such as wavy, widening then narrowing in the scatterplot image; 

as well as 

2) The dots spread above and below the number 0 on the Y axis. 

 

Figure 3: Scatterplot graph 

c. Uji Multikolinearitas  Multicollinearity Test 

Ghozali (2011:107-108) in Raharjo (2019) also states that data that does not experience 

symptoms of multicollinearity is proven by a Tolerance value that is greater than 0.100 

(Tolerance >0.100) and a VIF (Variance Inflation Factor) value that is smaller than 10 .00 (VIF 

< 10.00). 

Table 2.2: Multicollinearity Test 

Coefficientsa 

Model 
Collinearity Statistics 

Tolerance VIF 

 

Financial Literacy .696 1.436 

Fintech_DigiPayment .366 2.735 

Financial .321 3.115 
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d. Multiple Regression Analysis 

Table 2.3: Multiple Regression Test Results 

Coefficientsa 

Model 
Unstandardized Coefficients Standardized Coefficients 

t Sig. 
B Std. Error Beta 

 

(Constant) 1.505 2.446  .615 .542 

Financial Literacy .174 .080 .157 2.181 .035 

Fintech_DigiPayment .485 .082 .589 5.929 .000 

Financial .307 .115 .284 2.674 .011 

e. Hypothesis test 

1) t test (partial test) 

Formula for finding the value (df1; df2) t table (Raharjo, 2019): ( /2; n-k), where 

α = 0.05 (95% confidence level) 

n = number of samples 

k = number of research variables 

2) F Test (Simultaneous Test) 

Table 2.4: F Test Results (Simultaneous) 

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

 

Regression 452.897 3 150.966 78.601 .000b 

Residual 78.747 41 1.921   

Total 531.644 44    

a. Dependent Variable: Consumptive_Behavior 

b. Predictors: (Constant), Financial, Financial_Literacy, Fintech_DigiPayment 

Formula to find the value (df1; df2) F table (quoted from Raharjo, 2019): 

(k; n-k-1), where 

n = number of samples 

k = number of independent variables 

Thus, the value of (df1; df2) F table can be calculated: 

(3; 45-3-1) = (3; 41) = 2.83 

3) Coefficient of Determination 

Table 2.5: Coefficient of Determination Test Results 

Model Summaryb 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .923a .852 .841 1.386 

a.Predictors: (Constant), Financial, Financial_Literacy, Fintech_DigiPayment 

b.  Dependent Variable: Consumptive Behavior 
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The R Square (R2) value is 0.852, or almost 1, indicating that the independent variable is able 

to provide almost perfect information, namely the information needed to predict the dependent 

variable. In addition, the variables financial literacy, digital payment fintech, and finance 

accounted for 84.1% of consumer behavior variables, according to the Adjusted R Square value 

of 0.841. Meanwhile additional variables not discussed in this study influenced 15.9%. 

 

RESEARCH RESULTS AND DISCUSSION 

a. The Influence of Financial Literacy on the Consumptive Behavior of Generation Z in 

Jayapura City. 

This indicator has an average value of respondents' answers of 4.07, which means that the 

average student "agrees" that at the beginning of every month they separate their money for 

each expense item, including the budget for entertainment such as online shopping, so it can 

be said that students' consumptive behavior is directly proportional to the decision on the 

amount of expenditure budget made by the individual each month. The greater the amount of 

spending budget made for entertainment such as online shopping, the higher the consumer 

behavior will be. Purwanto (2019) in his research also stated that the savings indicator in the 

financial literacy variable is the indicator that has the highest average value in encouraging 

student consumptive behavior, which means that the higher the amount of student savings, the 

higher the consumptive behavior. The results of this research contradict the findings of several 

previous studies, such as Ayuningtyas & Irawan (2021), Sustiyo (2020), and Kumalasari & 

Soesilo (2019), which found that generation Z (student) consumer behavior variables were 

negatively and significantly influenced by financial literacy. 

b. The Influence of Fintech Digital Payment on the Consumer Behavior of Generation Z 

in Jayapura City. 

The research results are supported by an average respondent answer of 3.98 on the digital 

payment fintech variable statement item (close to 4.00), which means that the average 

respondent "agrees" with each fintech digital payment variable statement item. On the 

perceived usefulness indicator, the average respondent's answer was 4.04, which shows that 

they "agree", the e-wallet application and mobile banking application have the features they 

need in the online shopping transaction process. This can increase the effectiveness of 

transactions and make them easier and more practical. The same thing is also shown in the 

perceived ease of use indicator. The average value of respondents' answers of 4.09 on this 

indicator also shows that respondents "agree", the e-wallet application and mobile banking 

application have features that are clear and easy to understand, making it possible for users to 

be able to access these services at any time. anytime and anywhere and control every 

transaction history made through their e-wallet account and mobile banking account. Not only 

that, respondents also have confidence in the security system of the e-wallet application and 

mobile banking application they use. They believe that personal data and every transaction that 

occurs in the e-wallet application and mobile banking application is stored and guaranteed 

safely. This statement is shown by the average respondent's answer to the security indicator of 

3.71. 
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c. Financial Influence on the Consumer Behavior of Generation Z, Jayapura City. 

According to the results of partial hypothesis testing, this study came to the same conclusion 

as the previous study: financial variables represented by student income and expenditure 

indicators have a positive and significant effect on consumer behavior. In the regression 

equation model, there is a coefficient value of the financial variable of 0.307, which indicates 

that every 1 unit increase in the financial variable will be followed by an increase of 0.307 in 

the consumer behavior variable. The average value of respondents' answers to the financial 

variable is 3.86, almost 4.00, indicating that most respondents agree with the details of the 

financial variable statement. 

d. The Simultaneous Influence of Financial Literacy, Fintech Digital Payment, and 

Finance on Generation Z's Consumptive Behavior 

Based on the results of simultaneous hypothesis testing (f test), it is proven that the consumer 

behavior of Gen Z, Papuan students in Jayapura City, State University, is positively and 

significantly influenced by financial knowledge, digital payment fintech, and finance 

simultaneously or separately. The R Square coefficient (R2) value is 0.852, or almost 1, 

indicating that the independent variable can provide almost perfect information for predicting 

the dependent variable. In other words, if students' financial literacy, use of digital payment 

fintech, and their financial level increase, their consumptive behavior will increase. In addition, 

the variables financial literacy, digital payment fintech, and finance accounted for 84.1% of 

consumer behavior variables, according to the Adjusted R Square value of 0.841. 

 

CONCLUSION 

Based on the results of the previous discussion, the following conclusions can be drawn: 

a. Financial literacy is a factor that has a positive and significant impact on the consumer 

behavior of Generation Z, consisting of native Papuan students at the State University of 

Jayapura City. This shows that if students have extensive knowledge about finance, 

especially the amount of budget for each expenditure item set aside at the beginning of each 

month, including a budget for entertainment such as online shopping, and the ability to set 

aside their savings, they will be more likely to behave consumptively when shopping online. 

b. Papuan Native Students at Jayapura City State University see a positive and significant 

impact of digital payment financial technology, such as mobile banking and e-wallet 

products. This shows that students' perceptions of the usefulness, ease of use, and security 

of digital wallet (e-wallet) and mobile banking applications as online payment methods can 

influence their consumer behavior when shopping online. 

c. This shows that the higher the level of income and expenditure of students, the more students 

will shop online. Consumer behavior of Papuan students at the State University of Jayapura 

City is positively and significantly influenced by financial literacy, digital payment fintech, 

and finance variables simultaneously. This shows that if one of the three variables increases 

in a student, the student's consumer behavior will also increase. 
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Based on the findings in this research, the following suggestions can be concluded: 

a) Generation z, Indigenous Papuan students at Jayapura City State Universities are expected 

not to get used to the YOLO (You Only Live Once) and FOMO (Fear of Missing Out) 

mindset so as not to fall into excessive consumerist behavior which can endanger welfare 

finances in the future. 

b) Generation z, Indigenous Papuan students at Jayapura City State Universities are also 

expected to be wiser by having self-control in using digital payment financial technology 

(fintech digital payment) so that they are not easily tempted by the ease of transactions 

which if not controlled can encourage someone to consumer behavior. 

c) Generation z, Indigenous Papuan students at Jayapura City State Universities are also 

expected to be wiser in managing their personal income and expenses, so that the amount 

of money that can be saved can be used for long-term goals in the future, and not just for 

short-term goals. such as buying the desired online shop product. 

d) Researchers who in the future will conduct studies on the consumer behavior of Generation 

Z can develop financial literacy variable statement items to be more specific, especially 

regarding personal financial management, and can include other additional variables such 

as self-control and lifestyle. Researchers can also enlarge the scale of research subjects, 

such as taking students in the next generation or including development economics majors 

and accounting majors.  
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